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F) R OJ E CT By showcasing real stories from across the
rail industry, we're looking to show

Britain's railway community
FO CUS in a different light.
“...If there was one thing Suicide rate in the

rail industry is
We COUId Change' S‘!urcgﬁugﬁaﬂuna[ average
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rail indu strY. g 323 traumatic stressmc onts.

Suzy Powell, Fundraiser
Railway Benefit Fund Charity
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1 INn 6 workers
experience anxiety,
—depression or stress

Source: networkrail.co.uk
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An Immersive Light Pyramid for KGX

" Our immersive installation will transform the Western Concourse at King's Cross Station
'w providing an engaging platform to present & livestream stories from across the rail industry.

The pyramid will feature projections of our community stories syncronised together with

J _‘jmjectinns over the whole of the roof of KGX.
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if 1:}?«- 2 - We integrate the films with live music & performances around the art installation.
' r This puts the stories into context and drives the message behind the project.

PRD J ECT ELEMENTS We film the project to ensure the journey continues once the installation has finished.
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A FESTIVAL
OF LIGHT

The event wii];fé'a y e a combination of
Music Perfi

Dance & Vi
Film ‘f'r
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aching over 1 million followers...

reaming across all platforms and devices, we will be providing
. media content for the industry to deliver to its customers.

Platforms we wil_ystream to include;
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FACEBOOK OUTUBE TWITCH TWITTER
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ONE CITY ONE LIGHT

PROJECT HISTORY

Dolphin Shopping Centre (Dorset).
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Our installation hung in the centre of the cathedral for 3 months. e w —
The project formed part of the response to the Novichok Attacks that had -1
taken place earlier that year. F b .
; »
Other project locations include Romsey Abbey (Hampshire) and Poole j’ ,qr' .‘j

Issues we raised awareness of have ranged O pérsonal issues such as Y
Mental Health to wider community issues SUeh as Homelessness.
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| loved every second of it...

SORCHA
EmQE& Prﬁject Participant

Volunteer Project Farﬂﬁipaﬂt\

Loved seeing the comm% ity
ht together in suc §a
acular way... 5q {
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formance around Art Installation

USIC

A life-changing experience,

))

CC

So glad aﬂ i

to such a brilliant vent...
SIMON

A\
(¢ \.;."n
A sense of community that is truly

upliftlng‘ }:ﬂ\}

THERESA -

Audience Member FHd
Performance around Art Installati !
Y H

LEGACY



LEAFLETS DISRTIBUTED
NATIOMNALLY

Media Engagement
Salisbury

THE sl TIMES

fpairier page rmage of The Lish
s ey T50K UK resders

Hr Q | 20K+

readers
5 0 0 K'l' received
viewers saw printed flyers
& leaflets

TV & Press
coverage
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Community Involvement
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to see the project

32 0 K+ over 250 singers sang in
_ People from 6 choirs Songs Of The Light
wessITE 0 EnqagEd over 50 hours of film projected as pa_rt of
SEp online from over 75 people Songs Of The Light

Press Exposure



WHY KING'S CROSS STATION?
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o s Cross is a remarkable pI ce
in.fr rkable city. Creative, mclum!-
~ "Vital and diverse, King’s Cross is rapidly '
becoming London’s most exciting place
to be..."

{ource htlpc Mngscross aouk)

WHY SPONSOR?

Changing Perceptions A chance to demonstrate your commitment to changing the public
perception of the National Railway Industry

Brand Exposure including but not limited to in venue on-screen, websites & online, brochure
and printed advertisements.

Inclusion Participation of your staff in the project through both film & community
perfarmance.

Engagement Connecting with audiences both in person and virtually online.

Huspitality Hosting of private events and qalas for your clients or staff, special event
invites, bespoke “out of project” event organisation.

Promotion - ¢ part of campaigns that cross print and digital media, including national &
regional press, advertising, e-newsletters, and social media.

Association to the Arts A chance to demonstrate your commitment to the cultivation
of arts and entertainment in our city, by aligning your company/brand with an exciting cultural
event that brings audiences an unforgettable experience.

Support for the Railway Family - visibility supporting your own community generate a
positive message for the National Rail Industry.

Social Media - Pasitive content that can be used online without negative feedback.
Reach - Connecting with residents & commuters of London using the arts as neutral ground.
Media - Extensive positive media exposure including national press.

Employee Engagement - demonstrate positive support for employees.

Family Fundraising - profits from the project will be donated to Railway Benefit Fund
Charity, which in turn is used to support employees from across the rail industry.

Postioning - Aligning yourself with both creativity & innovation.

Prestige - Association with a internationally prestigious venue & community.



SPONSORSHIP PACKAGES

Title Sponsor benefits include but are not limited to:

» Title Sponsorship offers the opportunity to create a high profile association with all
aspects of the project. One City One Light will be presented in association with your brand
through all communications both in advance and throughout the installation itself.

This is a valuable epportunity offering an unrivaled level of agsociation with the project.

» Unigue acknowledgement of your company as a Title Sponsor on the art installation
itself,

* Prominent acknowledgement as a Title Spansor on all promotional materials produced
by the project, including;

One City One Light Londan brochure with a full page advertisement.

Trailers, posters, banners and other collateral.
- Acknowledgement in all national and regional PR activity and social media marketing.

- Profile as a Title Sponsor, and a dedicated page, on the One City One Light website with
links to your site.

= Bespoke VIP hospitality during the installation which can be used to entertain clients,
important guests and/or staff.

- Prominent inclusion of your staff within the project either through film media or
community performance.

- Exclusive “first-rights” access to opportunities that arise as the project develops.

Premium Spansor benefts include but are not limited to:

+ Prominent acknowledgement as only. i.of 5 Premium Sponsors across ali Elne E!t!f One nght
marketing materials.

+ Acknowledgement in all One City One Light PR activity both online and m‘ﬂme

+ Acknowledgement asa Fremmrn Sponsor on the the One Ctty One nght website with links IJan:I-:_
to your site.

« Advertisement in the Une E ity One Light brochure and acknowledgement as a One [Zl'q.ur One
Light Premium Sponsor on promotional materials produced by the project.

- Your logo displayed next to the Art Installation itself. =

+ Prominent inclusion of your staff within thE prﬂ]ec’t cherthmrugh film media or community
performance.

« Exclusive access to opportunities that arise as the project develops, that are not taken up by
the Title Sponsor.

Sponsor benefits include but are not limited to:

= Acknowledgement on all One City One Light marketing materials.

= Acknowledgement in a selection of One City One Light PR activity both online and offline.

= Acknowledgement as a sponsor on the the One City One Light website with links back to your site.

« Advertisement in the One City One Light brochure and acknowledgement as a One City One Light
sponsor on selected promotional materials produced by the project.

« The opportunity for inclusion of your staff within the project either through film media or community
performance.

= Access to opportunities that arige as the project develops, that are not taken up by the Title Sponsor or
Premium Sponsors.




ONE LIGHT

is facilitated by Conical Sphere Music CIC. company ne. ss1e0a.
As a Community Interest Company, we are 100% not for profit.

A
www.onecityonelight.com
Tel. 01202 984784



